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	Period; May,4 to May,25
	Period 3 months
	Estimated cost (3 months),$

	Content Network
	
	
	 

	Total ppc hits
	16,232
	64928
	78562.88

	Fraudulent clicks that can be prevent with filters 
	1,131
	4524
	5474.04

	Clicks for which it is suggested to ask a refund
	764
	 
	924.44

	Poor quality clicks that can be prevent with filters 
	1673
	6692
	8097.32

	Probable lost if the filters are implemented
	 
	 
	2,033

	Paid Keywords
	 
	 
	 

	Total hits
	1,211
	4844
	8525.44

	Fraudulent clicks that can be prevent with filters 
	167
	668
	1142.28

	Clicks for which it is suggested to ask a refund
	167
	 
	285.57

	Poor quality clicks that can be prevent with filters 
	 
	 
	 

	Probable lost if the filters are implemented
	 
	 
	0


Expected gain regarding click fraud: 5474.04$ for the Content Network and 1142.28$ from paid searches.

Possible gain regarding poor quality clicks:
6064.32$
Possible gain from a refund: Up to 1210.01$

Recommendations:

IP:

Even if more than 3 paid hits are associated with one IP address in many cases, a recurrent pattern exists only for 4 of them. In addition you should filter out 2 IP ranges from your AdWords account and limit the diffusion of your ads. The IP to filter out are:
[…]

The annex 1 contains the detail for all the duplicated hits by IP if you wish to ask a refund. Nevertheless duplicated hits from the same IP address that occur within a few minutes are not listed since Google is automatically refunding these ones normally
Cookies:

Since your log files did not contain any information on the Google Analytics cookies of your visitors no data is available. However it is recommended to change your server configuration in order to store the cookies in your log files in the future.

Countries:

8 countries show no conversion at all even if  684 ppc clicks come from there. They represent 4.2% of all the ppc clicks but only 0.024% of all the pages fetched from your site with a non paid search are requested from the same countries. It is recommended to restrict the diffusion of your ads and filter them out from your AdWords account; your pages will still be available with an organic search however. These countries are:
[….]

Please note that for country XXX 111 ppc clicks were already identified in the section dealing with IP addresses. You do not need to implement a filter on IP YYY.YYY.YYY.YYY if you filter out country XXX.

21 countries show a very poor conversion rate of 0.23% with 1311 ppc clicks. They represent 8.1% of all the ppc clicks but only 1.24% of all the pages fetched from your site with a non paid search are requested from the same countries. It is recommended at least to monitor carefully the results coming from those countries in the coming months. Those countries are:

[…]

The annex 2 contains the detail.
Cities:
Four cities could be filtered out from your AdWords account. They have a population of less than 30,000 people each and generate virtually no profit. However 411 ppc clicks from the Content Network (2.53% of the ppc hits) comes from those cities while 111 paid searches on keywords come from city ZZZ (9.2% of all the ppc hits from a Google Search). An investigation shows that those 111 hits come from two ISP, one of them is a concurrent (IWillBlastHisBudget.com) and the other one is probably associated with his computer at home. There is no overlap with the (named) countries above but some of the hits are also associated with duplicated hits by IP addresses in the annex 1.

Those cities are […]

The annex 3 contains the detail.

Referrers:
45 websites from the Content Network show a very low conversion rate, the presence of an abnormal percentage of anonymous proxies for the referred visitors and/or a high percentage of dispatched visitors whose browser is just loading your target page without loading the embedded images. Usually clickbots do not fetch embedded images; returning visitors who visited your site once in the past may not retrieve the embedded images if they are contained in their browser cache.  These referrers are:

 […]
The annex 4 contains the detail.

In addition 82 websites from the Content Network show a conversion rate that is twice less than the average conversion rate; these sites should be monitored more carefully in the coming months. These referrers are:

 […]

Domain Parking:
An investigation on your most important referrers shows that 5 are associated with the practice of domain parking. These 5 sites are […]. However the websites XXX and YYY were already named in the section dealing with the referrers to ban. It is highly recommended to ask a refund from Google in addition.

The annex 5 contains the detail. 

Anonymous Proxies:
361 clicks originated from anonymous proxies that are present in our base. Nevertheless 322 of these clicks are mentioned in the annex 4 dealing with the referrers. The other ones are given in the annex 6. You may try to get a refund from Google but it is at least recommended to limit the diffusion of your ads when more than 3% of the visitors dispatched by a website are using proxies.
